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Financial IT is the voice of FinTech Community. We help FinTech companies to generate genuine leads
and to improve their SEO rankings. We provide an online platform, video production, content marketing,
listings, reviews and rankings.

Our coverage encompasses the following FinTech industry areas:

TRANSACTION BANKING M SECURITY & COMPLIANCE JICTRADIN

Payments Alternative Finance Algo and HFT

Cash Management Core Banking KYC Buy-Side Back and Middle Office

Trade Finance Corporate Banking Authentication Buy-Side Front Office

Foreign Exchange Correspondent Banking Compliance/Monitoring Commodity Trading Solutions

Supply Chain Finance Islamic Finance Data Protection/Firewalls Derivatives/OTC Derivatives

Securities Services M-Banking/Smart watch Fraud Detection Equities Trading

Management Online/Internet Banking Telephone Recording Systems Low latency trading
Reconciliation Regulatory Compliance OMS/EMS

DATA Retail Banking Tax Authorities Online Trading
Big Data Wholesale/Commercial Banking CLOUD
Data Management Investment Management
laaS
Market and Reference Data BLOCKCHAIN
Messaging PaaS

SaaS
Storage

Audit and Reporting
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Win-win partnership
Our packages are cost effective. The upside potential is considerable; the downside
risk limited.

Proven lead provider g

We generate leads through content marketing, events, social networks, a SEO-opti-
mized website and a print magazine.

Generation of objective reviews and ranking products through our

website
We help FinTech companies to engage with their customers in a very cost effective way.
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Over 100,000+ unique visitors per month
Over 70, 000 subscribers (key decision makers from FTSE 500 and Forbes Global 2,000 companies).

Over 3,000 bloggers, 15,000 news posts per month

Geographical Industry Job Titles

breakdown b D
B North America 25,9% B Banking 66,9% B c1 15,6%
B Europe 22,9% B Corporate 10,5% H w 14,0%
B Asia 15,8% [ Systems Providers 14,3% B cEeo 21,8%
B South America 12,1% B Consultancy 6,8% | CFO 13,6%
B Afica 11,5% B Other 15% B Managers 27,9%
M Australia and New Zealand 11,4% | Other 71%
M Middle East 0,4%
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We offer four cost effective packs of products.

ONLINE PACK

Up to 2 Product Listing
(search optimized)

Product Analysis & Custom
Product Reviews

Dedicated Customer
Success Manager

Your company logo in our featured
vendors list with link back to your
company website

Online Account to manage

product listing, stat reports,

custom reviews, comments,
ranks, etc.

News, Events (Up to 3),
Publications (2 White Papers),
Blog Support

e-Newsletter and social networks
support

STANDARD PACK

Up to 3 Product Listing
(search optimized)

Product Analysis & Custom
Product Reviews

Survey Ranking

Dedicated Customer
Success Manager

Your company logo in our featured
vendors list with link back to your
company website

Online Account to manage

product listing, stat reports,

custom reviews, comments,
ranks, etc.

News, Events (Up to 5), Webinars,
Publications (4 White Papers)
Blog Support

e-Newsletter and social networks
support

Banner ad on home page (x1)
for 3 months hosting

Up to 1 long-form editorial articles
750-1,200 words, content submitted
by vendor

SILVER

Up to 4 Product Listing
(search optimized)

Product Analysis & Custom
Product Reviews

Free SEO Audit
1 Video Interview + Podcast
Survey Ranking

Dedicated Customer
Success Manager

Online Account to manage

product listing, stat reports,

custom reviews, comments,
ranks, etc.

Full editorial coverage

e-Newsletter and social networks
support

Banner ad on home page (x2)
for 6 months hosting

Upto 2 long-form editorial articles
1,200 — 1,500 words, content written
by Financial IT

Up to 4 Product Listing
(search optimized)

Product Analysis & Custom
Product Reviews

Free SEO Audit
1 Video Interview + Podcast
Survey Ranking

Dedicated Customer
Success Manager

Online Account to manage

product listing, stat reports,

custom reviews, comments,
ranks, etc.

Full editorial coverage

e-Newsletter and social networks
support

Banner ad on home page (x3)
for 12 months hosting

Up to 2 long-form editorial articles
+ full page advertising in print magazine
1,200 — 1,500 words, content written
by Financial IT
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HOW IT WORKS

Product Search

PRODUCT SEARCH TRENDING PRODUCTS ALL PRODUCTS ] O
[y <] [[oe v - | [ comomersie - | [ coomerpe B e |
Top Ranked Prod Latest Added Prod a—
‘ Industry op Ranked Products atest Added Products < > S r—
e s
’ Target Market v . , e e
Language Support: B B |+ S . nagorment W Wi or 3 0488Lke W 3943 Twit
‘ Customer Size v en d o tisy: Custorar Vanage .
Customer Type v F I N T E l L I x
| COMPASS PLUS Isys ems
Tags -
Option1
Option2
Option3 - Fintellix Risk /LCR/NSFR TranzWare Internet Banking Extropik
LCR aims to ensure that a bank A flexible, fully adaptive Internet Extropik was built for this world, it can
maintains an adequate level of banking system based on state-of-the- quickly analyze a number of source
unencumbered, high-quality liquid art technology The Internet is an ever- systems and identify the relationships T Anlysts
assets that can be converted into cash growing, expanding entity that has between the data. But more than just ooy
to meet its liquidity needs for a 30 become an integral part in the world we allowing you to connect your i e
calendar day time horizon under a live in today. With the global online information it quickly provides a .
significantly severe liquidity stress population reaching more than 3 billion, window into that source data and allows = =TT
scenario. Fintellix LCR covers all th the... you to search, view and aggregate the...
aspects... R
Product Name
L2 8 8 & ¢ 9 5 L8 & 8 & 4 9 S L2 8 8 & ¢ 9 5 o
Provider Name REVIEWS AVG RATING REVIEWS AVG RATING REVIEWS AVG RATING User Reviews
a0 s and grest customersppart
SEARCH LEARN MORE LEARN MORE LEARN MORE e i
@verinied Reviewer e v e ok

¥ Banking ¥ Banking W Data Management

Request online Share your

Read Product ) demo or find and
Description compare
alternatives

Select the

experience through
product reviews
or rankings

Visit provider

product amongst

listed offerings website
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How do your customers assess your technology?
Financial IT provides quarterly rankings on the basis of specific criteria.

AVG RATING

PRODUCT NAME REVIEWS
FLEXTERA 0
FA# 0
iMal 0
BEST 0

1.8 0.8 ¢ ¢
1.8 0.0 0 ¢

1. 8.8 0.0 ¢
1.8 0.0 ¢ ¢

o Connectivity,
Hosting and Integration

Coming Soon!

@ Platform & Workflow @ Support Services
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JANUARY

Focus: Another great year for innova-

FEBRUARY

Focus: Disruptive technologies and

MARCH

Focus: Trading Technology and Risk

APRIL

Focus: Trading Systems and Payments

MAY

Focus: Cyber Crime Risk, AML and

JUNE

Focus: Cloud based banking products,

tion, startups growth and M&A Deals. cross boarder payments Systems Mobile Security Solutions Trade Finance, Fund Management and
FinTech trends in 2016. Regulations
Suggested topics: Suggested topics: Suggested topics: Suggested topics: Suggested topics: Suggested topics:
+ Trending FinTech Topics in Corporate banking innovations: Transaction banking and liquid- PSD2 Compliance Solutions; Using technology to fight with Asset Management and Insur-
2016; social media, mobile, tablet, ity management; Trends in electronic and mobile sophisticated criminal ecosys- ance Solutions;
New Startup’s and Accelerator’s self-service, financing, e- FX markets and multiple trading payments, FX and digital omni- tem; Investment Management Solu-
Growth in the FinTech industry; documents, etc.; platforms; channel banking; Latest innovations in mobile and tions;
Blockchain’s breakthrough; A new generation bank Streamlining trading processes; Future of e-commerce and m- cloud security; Trade finance;

De-risking in the age of disrup-
tion impacts the unbanked in
developing countries (Latin
America, Asia, Africa);

End to End Trade: from Order to
Financing to Payment to Recov-
ery Collection;

PSD2, T2S, KYC, AML regula-
tions and the TPP agreement;
Biggest M&A deals in FinTech
Industry;

» Technology Priorities for CIOs in

strategy: challenges, threats
and opportunities;

» The hidden potential of Block-

chain: how to leverage this
technology;

Cross-border payments and
mobile authentication.

From cutting-edge technology
innovations to new trading op-
portunities in key European and
emerging markets;

Front and Back Office Solu-
tions;

Data Security and Big Data.
Benefits of enhanced multi-
asset trading desks;
Cyber-crime risks: how banks
can best prepare for the future
attacks.

commerce;

+ ATMs and payment cards;
Providing customer/client-
centricity;

HFT and Reference Data.

Smart card, payments and
identification technologies ;
Identity management has to
evolve to deal with the com-
plete digital lifecycle;

Keeping business data safe
calls for new and innovative
approach;

Liquidity risk management;
Stress testing and risk models,

Cloud Tech Hubs in Focus;
Private banking and wealth
management solutions;
Islamic Banking and Finance;
Solvency Il Directive Implemen
tation;

360 banking model;

Start-ups born in the cloud

2016;

Internet of Things (I0S)
AD CLOSE Dec 31st,2015 AD CLOSE Jan 29th, 2016 AD CLOSE Feb 26th, 2016 AD CLOSE Mar 31st, 2016 AD CLOSE May 15th, 2016 AD CLOSE Jun 1st, 2016
RELEASE Jan 15th, 2016 RELEASE Feb 7th, 2016 RELEASE Mar 1st, 2016 RELEASE Apr 1st,2016 RELEASE May 22nd, 2016 RELEASE Jun 6th, 2016
Post-SIBOS/Winter Issue Trade Tech/Spring Issue 2016 tal
2016 (Digital Edition) (Print + Digital Edition)
Bonus event: Bonus:event Bonus event: Bonus event: Bonus event: Bonus event:

Nordic Card Markets and Future Finovate Europe (London, 9th- EMEA Trading Conference 2015 Money 20/20 Europe Risk EMEA 2016 (London, Fixed Income Leaders USA

Payment Solutions
(Copenhagen, Denmark, 25
Jan, 2016- 26 Jan, 2016)
Corporate Performance Man
agement Summit (Miami, USA,
27 Jan, 2016- 28 Jan, 2016

JULY

10th February)

AUGUST

(London, 3rd March)

The Trading Show (London,
14th-15th March)

Risk EMEA 2016 (London,
24th-25th May)

SEPTEMBER

(Copenhagen, 4th-7th April)
TradeTech Europe 2016 (Paris,
12th-13th April)

The 2nd Electronic and Mobile
Payments in the Arab World
Conference

Best Trading Systems Providers
Survey

OCTOBER

24th-25th May)

Cards & Payments Middle East
2016 (Dubai, 31 May, 2016-1
July,2016)

NOVEMBER

(Boston, MA, June 07 - 09, 2016)
Operations & Technology in Financial
(Services Marriott Grosvenor Square,
London, June 16, 2016)

Cloud and DevOps World

Forum (London, 21 & 22 JUNE 2016)

Best Cloud based Banking

Platforms Survey
IMT Survey

DECEMBER

Focus: Enterprise and customer data Focus: Trends Transforming Global Trea- Focus: SIBOS 2016 Focus: End of Year Review

management sury

Focus: Powering and Securing digital
Enterprise

Focus: Corporate Performance Man-
agement and Infrastructure

Suggested topics: Suggested topics: Suggested topics: Suggested topics: Suggested topics: Suggested topics:

AD CLOSE
RELEASE

Unstructured and big data’s
evolution;

Big data integration and analyt-
ics;

Data quality and customer ex-
perience;

Data-driven crime fighting solu-
tions;

Jul 1st, 2016
Aug 1st, 2016

AD CLOSE
RELEASE

e-treasury & Treasury Technol-
ogy;

Optimizing liquidity, streamlining
processes and improving con-
trols;

Managing increasing treasury
impact of emerging markets;

Aug 1st, 2016
Aug 31st, 2016

Topics will be announced prior
to Sibos conference and will be
relevant to event’s agenda
2016.

AD CLOSE
RELEASE

Sep 16th, 2016
Sep 25th, 2016

SIBOS Fall Issue 2016 (Print+
Digital Edition)

Bonus event:

Sibos 2016 Daily Coverage
(Geneva, 26-29th September)
IP EXPO Europe 2016 (London,
7th-8th October)

Best Core Banking Technology
Survey

API Infrastructure Security

IT portfolio management and
planning/Enterprise Architecture
Management

Oct 4th, 2016

AD CLOSE
RELEASE Oct 6th, 2016
Bonus event:

IP EXPO Europe 2016 (London,
7th-8th October)

AD CLOSE
RELEASE

Business Automation and CPM
Systems
Reporting and Business Analyt-
ics Tools

Nov 10th, 2016
Nov 16th, 2016

Outlining the year's biggest trends
and challenges in FinTech industry
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Financial IT is a cutting edge financial technology magazine. We cover
the latest trends and issues in transaction banking, payments and
cash management, mobility, cloud, security, trade and supply chain fi-
nance, compliance and regulations, as well as innovative and disrup-
tive technologies and market infrastructures that underpin those busi-
nesses.

NANC A

In 2012 RFPConnect came up with the idea to launch its quarterly
print magazine, Financial IT. The inaugural edition of Financial IT
was published in November 2012 in association with B.I.S.S. Re-
search as a contributing source of content. The content is unique in
its creation and forms an important and valued source of intellectual
stimulus for readers who mainly interested in financial technologies.

Each issue features the following:

* i2i — exclusive one-on-one interviews with senior executives
from banks and corporate treasurers, trade finance profession-
als, supply chain decision makers, as well as business solution
and infrastructure providers that work with global financial
markets

* Innovation Corner — technology innovators have their say about

key issues that matter to them in global financial markets

- Comment - views, analysis and opinion from leading banks,
in formation technology vendors and corporates

* UpFront - views and opinions from leading risk management
consultants, providing analysis on the latest trends and issues
impacting global financial markets

With distribution of over 2,000 print copies, our magazine is a perfect
media vehicle to extend global reach of your print advertisement and
brand awareness campaigns. Financial IT print magazine is not for
sale and distributed through media partnership events only.

TaVAIN

- Payments Focus — analysis and comment on the latest regulatory,
technology and business issues impacting the payments landscape

- Trade Focus — analysis and comment on the latest regulatory,
technology and business issues impacting trade and supply chain
finance

« Surveys and Industry Research

- Off-the-shelf — in each issue specific innovative technology or
business solutions in wholesale banking to be featured

« Buyers’ Guide — brief information about technology providers
along with primary contact details

Financial IT’s readers are your customers. The core read-
ership includes:

« Senior executives and decision makers within global wholesale banks
« Corporate treasurers and cash managers

* Money and investment managers

« IT vendors, market infrastructure, software and network providers

* Analysts and consultants

Financial IT’s advertisers are:

* IT vendors, network, software and market infrastructure providers
selling IP-enabled solutions to financial institutions, corporates and
investment managers

+ Financial institutions selling business solutions and services to their
clients

Financial @

Innovations'ix chnology

Collateral
Management

ADDRESSING THE REAL
SYSTEMIC THREAT

.
f

laborate for
ments success in Focus
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Follow SWOP Standards and Specifications for advertising reproduction material

Special Marketing Packages

Financial IT understands and recognises your need for a marketing exposure well : and magazine Web offset printing unless otherwise specified. Ads that exceed

LB e R RS LR L , _ specified size in any dimension are considered bleed or oversized, except spreads -
We are therefore offering a limited number of marketing packages to include the . . :

following items in each edition: that bleed in the gutter. PDF-X1a files are the only acceptable material format. ~ :
* atwo page article which can either be treated as an expert opinion or a corporate ceesecececcscecesrcrccacscssrcrsnns

statement (dependent on the content), but in both cases would carry your logo
e pdf of your article on publication for your own marketing use (with appropriate | | | |

accreditations to Financial IT) ) ) )

e an advertisement in a prime position FUTHPACE D OUBIE PeCE SEREAD

¢ afull directory listing 297mm x 210mm 297mm x 420mm VERTICAL

» free copies of the publication for you own use BTUS i HALFESCE

Cost: at least 3mm bleed at least 3mm bleed on each side 29::::: :(E,izm Hlm:-?’:;:L

« total package cost of £4,000 for participation in two editions only. on each side WITH BLEED

* or £6,500 for participation in four editions. ~ HaEmin X 2L

* Please note directory listing will be repeated from the previous edition unless otherwise instructed by the advertiser. . -blsed réd I [
Magazine Advertising Advertising Specifications
Positions Frequency Positions
Format 1x 2x 4x Format Trim Size Bleed Type Area
Double Page Spread £3,500 £3,000 £2,500 Double Page Spread (mm) 297x420 303x426 267x390
Full Page £2,500 £2,250 £2,000 Full Page (mm) 297x210 303x216 267x180
Half Page—Horizontal £1,500 £2,500 £1,000 Half Page—Horizontal (mm) 148x210 151x216 135x180
Half Page—Vertical £1,600 £3,000 £1,400 Half Page—Vertical (mm) 297x105 303x108 267x90
Directory Listing £250 £225 £200
Special Positions [ CEEEEEEE]
Inside Front Cover £3,250 £3,000 £2,750 We require a PDF file in CMYK colour scheme
Outside Back Cover £3,500 £3,250 £3,000

Illustration not less than 300dpi.

Inside Back Cover £2,750 £2,500 £2,000

Ads adjacent surveys page: 15% premium
Ads adjacent specific editorial content: 10% premium

For further information please contact:
sales@financialit.net or Katherine.emirosan@financialit.net
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ON-LINE ADVEH

The number of unique visitors has increased signifi-

FlnC[nCiCIl® lexibili labili d PrOﬁle ee00cccccccccoe
cantly and now stands at over 100,000+ per month. ovatons i ey :
Our daily newsletters are sent out to over 70, 000 i s S Leade}board
reglstered subscribers InCIUd|ng key decision FITTV “ INDUSTRY NEWS yLATESTNEWS MAGAZINE " Dimensions

\__— ProphetStor, GIGABYTE and  Apple Pay Enters Canadian
— Mellanox Team up to Market Throcigh Elavon
. Improve Next Generation s
Cloud Computing @ osoi0s @ 1230pm

® Cloud

728 x 90px

makers from FTSE 500 and Forbes Global 2,000
companies. Average time per visitor: ~3 mins.

EchoSat Announces Acquisition
of SmartLink

= =¥ Financial IT interviews iGTBat [

S@ ibos 2015
£ 04012016 @ 0845 pm

PortfolioMetrix to Expand in
Ireland

Web Advertlsmg Rates ﬁ Leﬁo“‘i'l., " @ Eﬁ%ﬁ?ﬁﬂ?ﬁm ADDRESSING THE REAL
Format Position Period Price ; ::5;‘1 .ST inteviews IS at s SYSTEMF CTHR ElfT Super
1. Leaderboard Top of page 1 month £960 - e —— e SKVSC ra per
Dimensions 728 x 90px — prp v . R mmm P 7 Spct Sos & GToW 0t Dimensions

6 months £4,032 30% off > . S 160 x 600px
2. Super Skyscraper Right Hand side 1 month £960 Fo EEZ:‘BZLLZ?‘;LEE%E“ . : E
Dimensions 160 x 600px — £2304 20% off e T T

6 months £4,032 30% off it
3.MPU Within text 1 month £840 A - , i iy :Z’ZT%ZZ"
Dimensions 300 x 250px 3 months £2,016 20% off > Hodulo > G Cenic AL S : """"""'"g

6 months £3528 30% off s e *
Embedded Video Within text 1 month £1,200 Mid Page Unit
Dimensions 317 x 180px 3 months £2880 20% off PRODUCT SEARCH TF:E:JI:*:SPPTODUCTLSMM wum Dimensions

6 months £5,040 30% off — 8007 250pX
Email Alerts Top of page 1 month £840

3 months £2016 il For further information please contact:

6 months £3,528 30% off Katherine Emirosan « Managing Editor
NB A 10% premium is added to all prices for Home Page Advertisements Tel: +44 (0) 208 819 3253 « Email: katherine.emirosan@financialit.net
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h, Sevestmert Vs e Tackroisgy Sarvey Financial @
CYMBA Technology
. . . . e ]
Joining forces with Financial IT to support and co-sponsor a research ==
paper is great way to demonstrate industry thought leadership and = “_I— . :
. . . g . . ~ e
expertise in a specific area of the market. We will help by creating a = ———— =
unique questionnaire and will identify the correct target audience for a SunGard - ==
timely and topical proprietary research study. A portion of the study I:.:*e‘_-:": __=~:_=_; = — ‘ :
and results will appear in Financial IT as well as on www.financialit.net. SRS T T e J
Readers will be directed to your company for the full details and con- T R =R
clusion of the study, giving you the chance to communicate directly Rick 101 B e
with members of the global financial services industry. EEEEE T e = f‘"i === 1
: — s
Elements of a co-sponsored research study can include the following: =
[— sy, | T ——
Questionnaire development (20-30 questions) == | =Eameem S
e Selection of names from the Financial |T database of industry professionals - = %—F_:_%":—:m:::z g_:_____
et e
e Programming of questionnaire for online response Linedata == == 'i"? ¥
N . S Co—— SR S 2 2]
¢ Solicitation and collation of responses mEmmem B T — e —
e Response calculation and delivery to you in Excel or PDF format, and PowerPoint :.,:.;:; = | & = . = e.
presentation e :E — T =:" ==E =T :
e Design of 4-page co-sponsored piece in Financial IT magazine, including story [ —— :E : E - e e o
and charts, with quotes from your firm e = ==
* PDF file of results as published : :___ — ___f:_____i o
e Editorial mention of research in the daily newsletter, with a link to the piece ——
» Availability of a senior Financial T editorial or research executive to present the e
findings to your clients, prospects or internal staff. ) T T
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Specifications

e Reprints can be up to 32 pages in length.

e Black and white or color.

e Editing and design services available.

e Available in orders of 100-100,000.

e Allow two weeks for delivery.

e Customized electronic reports (pdf files) also
available for e-mailing or posting to a Web site.

T Financial @
By [E
L o
ess
BLOCKCHA D°CSs

ADDRESSING THE H

SYSTEMIC THREA

Video Interview

Features

The five-minute interview will feature the following

types of questions:

¢ Can you provide an overview of your firm?

¢ What are some of the key themes you are hearing
from your clients today?

e How is your firm helping financial technology
buyers with their challenges?

¢ How does your firm differentiate itself in today’s
marketplace?

e How do you see the financial technology landscape
evolving over the next few years?

For further information and pricing on the products and services highlighted above please contact:
Katherine Emirosan e katherine.emirosan@financialit.net or +44 (0) 208 819 32 53

Details of Webcast Program

Hosted by Financial IT editorial. Sponsor executives

included in panel discussion. Webcasts cannot exceed

60 minutes in duration. Call infrastructure managed

by Financial IT but assumes the following vendor

capabilities:

e Web presentation and audio will be performed
using WebEx platform.

Roundtables

A sponsored section that features a moderated
discussion between a senior Financial | T editor and
key industry executives. Discussion centres on a topic
that is compelling, interesting and thought provoking
for the audience and readers of Financialit.net online
portal. The average combine cost is normally less than
conventional advertising. Topics are exclusive each
issue.

Industry Focus Panel

A core maketing tool to grow your business. The way this
works is quite simple - firstly our editorial team would
approve the white paper or sponsored research that
maybe relevant to Financialit.net readership, and which is
like to generate interest. Secondly, a simple click on the
introduction will take the reader to a quick and simple
registration form. Once filled in, the reader will have full
access to the white paper or research document. Finally,
once a month we will give you the leads generated
through the registration forms. This is an invaluable
marketing tool, which will allow you to track any person
who was interested in reading your white paper or
research document.




MEDIA KIT 2016

Al

~ ~ PAR I NEH

ala I-": nmmm bpﬁg BROKERHHWAY @ Sttt
QQMADA m COP':&};f‘;ﬁﬁ er}ﬂb technologies DIASOFT eanhpﬂ
Y secracas FERNBACH =1 |
ecs) s wene — FINTELLIX (| S wy  INDATA
iGTB mark microgen Giestone NICE - ACTIMIZE
pendo  KProfile EZERTS _~ SAGE smatsteam SSTIC siobeor
| A/ Way Back @;M B
?C 0 VOCALINK yray Sack o ZAFIN obal Banking Ondoman @
TRADING _ . )
ﬂn)s.&m.';.’,”ﬂ |nf0rma EEEI marcusgg Mogg 20
@ Gl i terrapinn

S7C sliblols

WBR

USe YOur braiw




MEDIA KIT 2016
O\

Editorial Staff Production and Design

Andrew Hutchings Timur Urmanov

Editor-In-Chief Production Manager

E-mail: andrew.hutchings@uniwriters.com E-mail: timur.urmanov@financialit.net
Katherine Emirosan Helen Deborg

Managing Editor Web Editor

Tel: +44 (0) 208 819 32 53 Tel: +44 (0) 208 819 32 53

Email: katherine.emirosan@financialit.net Email: helen.deborg@financialit.net
Chris Principe Nilyufar Sodikova

Publisher Editorial Assistant

Tel: +1 772 283 6901 Tel: +44 (0) 208 819 32 53

Mobile: +1 305 713 4382 Email: nilyufar.sodikova@financialit.net
Email: chris.principe@financialit.net Sales

Founder sales@financialit.net

Muzaffar Karabaev Surveys o

Director surveys@financialit.net

Tel: +44 (0) 208 819 32 53 Editorial enquiries

Mobile: + 44 (0) 7949 327 867 news@financialit.net

E-mail: muz@financialit.net

Download our Mobile App Now!

s e 0030
SIRT i,

www.financialit.net
105 ANDROID






